
MARKETING DESIGN SAMPLES PRINT ADS, BANNER

Ad for Man’s Search 
for Meaning by Viktor 
Frankl printed in The Atlan-
tic, Fall 2017

Ad for Palmares by 
Gayl Jones printed in The 
Atlantic, Fall 2021

Ad for Palmares by 
Gayl Jones printed in 
Library Journal, Spring 2020

Ad for titles by Rox-
anne Dunbar-Ortiz 
printed in The Nation, Fall 
2016



MARKETING DESIGN SAMPLES PRINT ADS, FULL PAGE

Ad campaign for civil 
rights titles by Martin 
Luther King, Jr., Jeanne 
Theoharis, Mary 
Frances Berry, and 
Joseph Rosenbloom 
printed in The Atlantic, The 
Nation, and UU World,  
Spring 2018



MARKETING DESIGN SAMPLES PRINT ADS, FULL PAGE

Ad for titles by Gayl Jones (with 
placeholder for QR) printed in Harper’s 
Magazine, Fall 2022

Ad for assorted titles printed in 
National Council for the Social Studies 
(NCSS) program, Fall 2019



MARKETING DESIGN SAMPLES TOTES

Viktor Frankl tote, front and back, celebrating new editions of Man’s Search for Meaning and Yes to Life.

ReVisioning 
History tote, 
one-sided, 
promoting Beacon 
Press’s ReVisioning 
History series. 
Alternate design 
proposals pictured 
below.



MARKETING DESIGN SAMPLES BANNERS

American Library Association conference banner, 2020

Organization of American Historians conference banner, 2022

Boston Pride Parade banner, 2017


